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Using the Available Means

*Rhetoric (as defined by Aristotle) is "the faculty of
observing in any given case the available means of
persuasion.

what does this mean 4or

It is a thoughtful, reflective activity leading to effective
communication, including the rational exchange of
opposing viewpoints.

Uses for Bhetoric

THE QUT




What does this mean for

me~

In Aristotle's day and in ours, those
who understand and can use the
available means to appeal to an
audience of one or many may find
themselves in a position of strength.
They have the tools to resolve
conflicts without confrontation, to
persuade readers or listeners to
support their position, or to move
others to take action.
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Uses +or Rhetoric

You might use rhetoric to:

- Convince a friend that 2 Chainz
should be taken seriously as a
legitimate artist.

-Explain to readers of your blog why

"The Walking Dead" is the best
program on television toaay.

- Persuade your parents to buy you
a new set of wheels.




Rhetoric s not just about

speeches.

*Every essay, political cartoon,
photograph, and advertisement is
designed to convince you of
something.

We call all these mediums "texts,"
because they are cultural products
that can be "read," meaning not just
consumed and comprehend, but
investigated.
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We need to be able to "read"
between the lines.

Consider documentary films: every
decision--such as what lighting to

use for an interview, what music to
play, what to show, and what to
leave out--constitutes a rhetorical
choice based on what the filmmaker
thinks will be most persuasive.




it is our job as informed citizens and
consumers to understand how
rhetoric works so that we can be

wary of manipulation and deceit,
while appreciating effect and civil
communication.




TME OUT

In what other ways will having an

understanding of the ways an
author/speaker uses rhetoric to
appeal to an audience help you?




Lou Gehr]_g's 1929 Farewell
Speech

What makes this speech so
effective?

It has
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spok
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Rhetoric is always

oceasional

't has an OCCASION (the time and
place the text was written or
spoken).

The occasion exists within a specific
CONTEXT- the circumstances,
atmosphere, attitudes, and events
surrounding the text.

it has a PURPOSE- the goal the
writer wants to achieve,
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Let's wWork it out

What is Gehrig's occasion? Context?
Purpose?
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The Rhetorical Tr'nar]gle

An important aspect of the rhetorical situation is the
relationship between speaker, audience, and purpose.

“The AUDEENCE

the kemener. viewar, of reader of &
text or performance. There may be
multiple audiences

When making rhetarnical decisions,
speakers ask what values their

Lou Getrigs 1934 Fyeypl

=
Speech . 3
[ Let's work it out
The SPERER audiences hodgl, pardeuleny whether
Rhetoric i sha il the audience is hoztlle, fnendly, ar Tre SUBJELT
: J._.I.-\ Ty newcral and how informed it is on
e Geniiong : (= TS T et e tonioat
Wha 3 P _ ropic at hand
. th_rs Speech sp T — What is Gehrig's accasion? Context? ST (e 5 33 e ety -Gt P
effective? e ) Purpose? I 0 L ke 7 [
=3 ok i spaker plapz whan - s v be P et
The 26 sesis Wakd 13 et ::‘_‘;‘!'Mzu:ﬁ This ot oL a0 g o P, i 1 il the
EOHTER. e crummeince SO et T G v character o 1001 o g Rt l
S B ARk Bhowa Y her Fra ol Mo et
antency o Sk B gy
oy Al g
it o L e
o &

el
b 11 oy i




The SPEAKRER

person or group Who creates the a text

Sometimes there is a slight difference
between who the speaker is in real life
and the role the speaker plays when
delivering the speech. Thisis called a
PERSONA. It means the face or character
that a speaker shows to his or her
audience.



“The AUDIENCE

the listener, viewer, or reader of a
text or performance. There may be
multiple audiences.

When making rhetorical decisions,

speakers ask what values their

audiences hold, particularly whether

the audience is hostile, friendly, or “
neutral and how informed it is on

the topic at hana.
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“The SUBJECT

the topic

should not be confused with the
purpose, which is the goal the
speaker wants to achieve



the tof

{lctivity #1 -Constructing a ‘Bhetorical
Situation

Construct and analyze a
rhetorical situation for writing
a review of a movie, video
game, or concert. Be very
specific in your analysis: What
IS your subject? What is your
purpose? Who is your
audience? What is your
relationship to the audience?



SOAPS

SUBJECT
OCCASION
AUDIENCE
PURPOSE
SPEAKER

Think of it as a checklist that helps you organize your ideas
rhetorically.

Aethity: Using SOAFS to George Wl Bushs 4711
Pnahllr: Terts Speech
LEsing SOAPS, anakyze the rhetorical

In 1936, Albart Einst=en wrote this letter
situation in the follgwsng speech.

to @ sixth-grade stucent, Phdlis Wright,
in resporse to her guesticns: Do
scientists pray? And if 5o, what do they
pray foe?




F\ct’i\futy: U\s‘iﬂg SO0APS to
P\nalyze Texts

In 1936, Albert Einstein wrote this letter
to a sixth-grade student, Phyllis Wright,
in response to her questions: Do

scientists pray? And if so, what do they
pray for?



Georoe W. Bushs a/11
Speech

Using SOAPS, analyze the rhetorical
situation in the following speech.



HPPeals to Ethos, Logos, and Pathos

Aristotle's Rhetorical Appeals: ethos, logos, and pathos

fmanes and Pathos
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Ethos

-Greek for "character”

-Speakers use this appeal to
demonstrate that they are credible
and trustworthy

-often emphasize shared values
between the speaker and the
audience




Estabhshing Ethos

In some instances, a speaker's reputation
immediately establishes ethos. zIn other
cases, a speaker establishes ethos through
what he or she says in the text by
sounding reasonable, acknowledging other
opinions, or being thoughtful and well
informed. The speaker's ethos--expertise,
knowledge, experience, sincerity, common
purpose with the audience, or a
combination of these factors--gives the
audience a reason for listening to this
person on this subject.



The K'nng's SPeech

tation

i September 3 1939
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Let's look at an example of how a speaker's title or

status automatically brings ethos to the rhetorical
situation.



Buﬂ&]ﬂg Ethos

Writers and speakers often have to build their
ethos by explaining their credentials or
background to their readers, or by emphasizing
shared values. You are more likely to listen to
someone who is qualified to speak on a subject or
who shares your interests and concerns.

Let's look at the excerpt from Judith Ortiz Cofer's
"The Myth of the Latin Woman: | Just Met a Girl
Named Maria" as she draws on her own Puerto
Rican heritage as she describes her experience
with prejudice as a young Latina.



LOGOS

-Greek for "embodied thought"
-speakers offer clear, rational ideas-
that have a clear main idea and
specific details, examples, facts,
statistics, or expert testimony to
back it up.



Conceding and Refuting

One way to appeal to logos is to
acknowledge a counterargument--that is,
to anticipate objections or opposing views.
In acknowledging a counterargument, you
agree (concede) that an opposing
argument may be true or reasonable, but
then you deny (refute) the validity of all or
part of the argument.



This combination of concession and
refutation actually strengthens your
own argument; it appeals to logos
by demonstrating that you
understand a viewpoint other than
your own, you've thought through
other evidence, and you stand by
your view.



Slow Food Nation

Alice Waters



Pathos

an appeal to emotions, values, desires,
and hopes, on the one hand, or fears ana
prejudices, on the other

Although an argument that appeals
exclusively to the emotions is by definition
weak, an effective speaker or writer
understands the power of evoking an
audience's emotions by using such tools
as figurative language, personal
anecdotes, and vivid images.



|ma365 and Pathos

ACLU advertisement




Humor and Pathos

Crackberry Congress by Ruth
Marcus



Combining Ethos, Pathos,
and Logos

Toni Morrison's endorsement of
Senator Barack Obama



Rhetorical ﬁnaws'is of
\isual Texts

Many visual texts are full-fledged
arguments. They are occasioned by
specific circumstances, they have a
purpose, and they make a claim and
support it with appeals to authority,
emotion, and reason.



Tom Toles' Rosa Parks tribute
cartoon

ﬂysis of

Xts



“The Checkers SPeech"

Richard Nixon



Determining Effective and
netfective Rhetoric

Not every attempt at rhetoric hits its
mark.

In the real world, deciding whether
rhetoric hits or misses its mark is
often a matter of debate.

PETA Advertisement, Essay on
Nuclear Reactors



-

X
. L
n..d L+ e .
N foa?, . W
¥
-
"
1
3 i FEe o
The Hhetircd Trarae A £ b

A PP g of the thetoncd snion &
[T T

Deterrining Effective and |
IneFFective Rhetoric "

-
™

Mot every alternpt al rhetaric hits its
mark '
In the real wiorld, deciding whether

PRt hits oF misses its mark 15 |
often a martar of debate.

PETA Advertisement, Essay an
Muclear Reactors

T AR AL S T e L

n Introduction to Rhetoric

oy & i
¥ y . L&



